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GOOGLE ANALYTICS 

Reddit                              vs. Facebook 
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10 BEST PRACTICES FOR TWITTER 

1.   Start with a communication plan 

2.   Consider the goals of the audience 

3.   Tweet consistently 

4.   Give readers multiple chances to see your content 

5.   Use images 

6.   Be interactive 

7.   Be responsive 

8.   Participate in bigger conversations 

9.   Be a curator 

10.  Promote your content to other curators 


