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How is UC San Diego organized?

• Prezi: 
http://prezi.com/9i9lcx83imv6/?utm_campaign=share&utm_medium=
copy&rc=ex0share



Outline

• Internal communications
• Branding
• Media relations
• Multimedia (podcast/video)
• Swag
• Social Media
• Email marketing 



Internal Communications

• Faculty office hours
• Interns



Branding

• Leverage campus brand/brand team



Media relations/monitoring

• Cision
• Cision Communications Cloud 

• Google alerts



Swag

• M&Ms
• Identity-Links
• Die cut stickers from Sticker Robot



Multimedia

• Podcast
• SoundCloud

• Video
• Mic
• Tripod

• Website
• Drupal modules
• Wix



Email

1. Google groups/listserv
1. Media contacts

2. MyEmma/MailChimp
1. Optimize signup form

• Job title
• Company
• City/State/Country
• First name
• Last name
• Email
• Birthday
• Are you affiliated with the university?
• Interests 

2. Create “thank you” message with words “Check your inbox”



Email, cont.

1. Embed signup form on webpage, Facebook, and share link on social media
2. Create and send a welcome note from the director (A/B test) introducing the 

new design
• Segment out those who haven’t opened
• Consider a video message

3. Create and send a re-engagement (A/B test)
4. Create automated content

• Welcome campaign
• Email from director (whichever performs better in A/B test)
• Who Are We?
• Researcher story 

• Happy Birthday
• Happy Holidays



Email, cont.

1. Send an email to everyone whose [field] is empty
2. Create content 

• Testimonials
• Say thank you from researchers 
• User-generated content

• Thank you and takeaways after events
• Progress updates
• Low-commitment clicks 

3. Generate a monthly report from the data



Social Media

• Strategy
• Why should we be on social media?

• Socialnomics
• Who are we? (Mission, vision, values, etc.)
• Competition
• Hootsuite
• Brand ambassadors
• Incentives
• Social media training/guidelines



Questions?

Deborah	L.	Bright
dlbright@ucsd.edu


