Statement of Standards for University Research Magazines

A university research magazine engages its readers in the intellectual life of the institution, conveying the excitement of discovery and the rigors and risks of the quest for knowledge. Like the scientists, artists, and scholars we cover in our pages, writers and editors sometimes must reckon with controversial or unpopular ideas. We cannot turn away from risky subjects. If a magazine always plays it safe, the result is bland stories that bore the reader and misrepresent the nature of research. If we are free to address controversial topics, and wise enough to illuminate them in a fair, impartial way, the university research magazine will earn the allegiance and trust of its readers. Ultimately, the university will benefit, because loyal readers become allies, advocates, donors, and friends. 

Universities compete in a marketplace for talent and funding, often adopting communications strategies that emulate corporate marketing campaigns. The university research magazine can complement this effort, but only if the magazine remains free to publish stories for their journalistic and scholarly merits and not for their conformity with a marketing message. Research magazines lose their credibility when they peddle a product or engage in blatant self-promotion. A magazine builds support for the university by reporting its creative achievements and by exemplifying its highest ideals: education, unfettered inquiry, judicious skepticism, and the free presentation of contending ideas.

Editors and writers should strive to

· advance the well-being of their institutions

· reflect and convey the fundamental principles, including core missions,  of the institutions they represent

· report on their institutions with candor and impartiality

· achieve the highest journalistic and literary quality in their publications’ contents

· maintain scrupulous standards of accuracy, fairness, editorial integrity, civility, and respect for diverse viewpoints

· work independently within agreed-upon frameworks of authority and responsibility

· address inaccuracies or misunderstandings in a professional and expeditious manner

· welcome ideas and criticism from readers and campus colleagues 

Adopted June 9, 2006 by the University Research Magazine Association. Portions of this statement are drawn from “Statement of Standards for University and College Publications,” adopted March 5, 2003 by the CASE Editors’ Forum.

